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MISSION STATEMENT

The primary element of the Haute Living brand is the sophistication and unique leadership we offer to our affluent
audience. Haute Living incorporates elite lifestyle reporting through our distinguished, market-specific publications
in Miami, New York, Los Angeles & San Francisco. Through our celebrated regional publications, we capture the
hearts and minds of the world’s most influential consumers in the most affluent destinations, and act as both guide

and signpost in their stellar lifestyle. Haute Living characterizes the cultivation of luxury living.



DISTRIBUTION: ALL MARKETS

Haute Living has built a powerful list of subscribers that contains members of the Forbes 400, elite VIPS, and every major jet owner and billionaire residing in our respective markets.

® Onboard Private Flights: Aspen, Boston, Chicago, Dallas,Denver, Las Vegas, Los Angeles, New York, Phoenix, San Francisco, Seattle, Washington D.C., West Palm Beach, Miami, and London

® |n FBOs (private airports): Aspen, Boston, Chicago, Connecticut, Dallas, Denver, Houston, Las Vegas, Los Angeles, New York, Mexico City, Moscow, Orange County, San Francisco, Phoenix,
Seattle, Washington D.C., West Palm Beach, Miami, and London

35,000 COPIES
LAUNCH DATE: 2005, 6X A YEAR

Distribution specific to the Miami market:

In Five-Star Hotels: The Breakers, Ritz-Carlton and Four Seasons in Palm Beach;
Mandarin Oriental, The Setai, Acqualina Resort & Spa, Trump International Resort,
Canyon Ranch, and the Sagamore Hotel in Miami Beach; and the Ritz-Carlton Key
Biscayne, Ritz-Carlton Coconut Grove, and Ritz-Carlton South Beach

In high-traffic locations such as along Lincoln Road, Bal Harbor Mall, Worth Avenue
Palm Beach, Merrick Park in Coral Gables, and the Design District

Exclusive Mailing List: Haute Living offers a proprietary list of homes valued at over
$3 million in specific areas in South Florida, mailed to homes in Coral Gables, Miami
Beach, Fisher Island, Bal Harbour, Sunny Isles, and Palm Beach

35,000 COPIES
LAUNCH DATE: 2007, 6X A YEAR

Distribution specific to the New York market:

In Five-Star Hotels: Trump International, The Surrey, The Pierre, Ritz-Carlton Battery
and Central Park, Hotel Plaza Athénée, and The Waldorf Towers

In over 100 high-end buildings along Fifth Avenue, Park Avenue, Madison Avenue,
and Central Park, and in Soho, Tribeca, and the Upper East Side

Exclusive Mailing List: Haute Living offers a proprietary list of homes valued at over $3
million in specific areas in New York, mailed to homes in New York City, the Hamptons,

Palm Beach, and Greenwich, CT




DISTRIBUTION: ALL MARKETS

Haute Living has built a powerful list of subscribers that contains members of the Forbes 400, elite VIPS, and every major jet owner and billionaire residing in our respective markets.

® Onboard Private Flights: Aspen, Boston, Chicago, Dallas,Denver, Las Vegas, Los Angeles, New York, Phoenix, San Francisco, Seattle, Washington D.C., West Palm Beach, Miami, and London

® |n FBOs (private airports): Aspen, Boston, Chicago, Connecticut, Dallas, Denver, Houston, Las Vegas, Los Angeles, New York, Mexico City, Moscow, Orange County, San Francisco, Phoenix,
Seattle, Washington D.C., West Palm Beach, Miami, and London
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35,000 COPIES
LAUNCH DATE: 2008, 6X A YEAR

Distribution specific to the Los Angeles market:

Ritz-Carlton Marina del Ray, the Malibu Inn, the Terranea Resort, Laguna Beach Ritz
Carlton, and Montage Laguna Beach

In high-traffic locations such as Rodeo Drive, Melrose Avenue, South Coast Plaza, and
the Pacific Coast Highway in Malibu

Exclusive Mailing List: Haute Living offers a proprietary list of homes valued at over $3
million in specific areas in Los Angeles and Orange County, mailed to homes in Bel Ai,
Beverly Hills, Hollywood Hills, Malibu, Brentwood, Pacific Palisades, Laguna Beach, and
Newport Beach

35,000 COPIES
LAUNCH DATE: 2009, 6X AYEAR

Distribution specific to the San Francisco market:

e The Fairmont, and The Ritz-Carlton Residences in San Francisco; The Four Seasons
and Rosewood Sand Hill in Silicon Valley; and Meadowood, The Carneros Inn,
and Bardessono in Napa Valley

®  In high-traffic locations in San Francisco such as Union Square and the Palo Alto Stanford
Shopping Center

e Exclusive Mailing List: Haute Living offers a proprietary list of homes valued at over $3
million in specific areas in Napa, San Francisco, Silicon Valley, and Carmel, mailed to
homes in the Bay Area




MEET THE EDITORS

HADLEY HENRIETTE

Hadley Henriette is the Managing Editor of Haute Living Miami.
Interviewing Miami’s elite and luxury’s biggest international players,
Hadley creates visually and emotionally compelling features with a skilled
team of photographers, stylists and make-up artists. As Haute Living’s
editor, she covers Miami’'s most important social events, including the
magazine’s annual Haute 100 Dinner bash, which celebrates and attracts
the 100 wealthiest and influential people in the city.

LAURA SCHREFFLER

Laura Schreffler has been with Haute Media Group since 2011. She
began her career working for People magazine before moving on to The
New York Daily News, where she became a columnist within three years.
She is also a relationship expert and author of the book” Internet Dating
101: It's Complicated, But It Doesn’t Have to Be.” She currently lives

in Los Angeles, though works with and oversees all four of the Haute
Living publications.

KELLY E. CARTER

Kelly E. Carter, a New York Times bestselling author, displays her
versatility as Editor of Haute Living San Francisco. The veteran journalist
has covered sports, entertainment, business, fashion, travel, fine dining
and pets throughout her illustrious career that has taken her to more
than 40 countries and territories on six continents. The Los Angeles
native who has also lived in Italy and New York keeps her finger on the
pulse of the Bay Area by regularly attending events and cultivating a
personal relationship with boldface names.

MIMI LOMBARDO

My name is Mimi Lombardo and I'm a seasoned editor with experience
at T magazine, Departures and Travel and Leisure. I've styled celebrities
like Carrie Underwood and Tim Gunn and interviewed subjects like Jada
Pinkett Smith and Aerin Lauder. | cover A-list places, food, and events in
the Big Apple with a serious focus on men’s and women’s fashion, luxury,
watches and magnificent jewelry. | have an eye for beauty and an ear for

what'’s hot in NYC.
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OUR ELITE AUDIENCE

2016 DEMOGRAPHICS

Haute Living offers luxury advertisers a highly efficient opportunity to target the most powerful consumers in the nation’s most concentrated centers of wealth

HAUTE LIVING ATTRACTS MATURE READERS
* Average Age 50.3

* Median Age 49.1

* The sample is composed of 56% men and 44% women

MANY HAUTE LIVING READERS OWN LUXURY VEHICLES

* Three out of four Haute Living readers who responded to the survey (75%) indicate
ownership /[ leasing of a vehicle valued at $100,000 or more

* A majority of the Haute Living readers surveyed (55%) plan to purchase or lease a
new car in the next 12 months

HAUTE LIVING READERS OWN EXPENSIVE HOMES

* Nearly all Haute Living readers own their primary residence (96%)

* Over three in five indicate that their primary residence is valued at $10 million or
more (63%), and one quarter (26%) have a primary residence valued at $5 million to
$ 9.9 million

* Average Value: $10,400,400

* Median Value $11,200,000

* Most Haute Living readers own a second home (82%), the majority of which are
worth at least $1 million (74%)

* Average Value: $7,400,000

* Median Value: $7,600,000

*Source: Market Probe International

HAUTE LIVING READERS OWN LUXURY WATCHES

A sizeable number of Haute Living readers own watches worth have premium value watches.
* $5,000 to $9,999 30%

* $10,000 to $19,999 26%

* $20,000 to $49,999 35%

* $50,000 to $99,999 51%

* $100,000 and more 47%

HAUTE LIVING READERS SPEND A SIGNIFICANT AMOUNT OF MONEY ON JEWELRY
* Close to two-thirds of the Haute Living readers surveyed (64%) report spending at least $50,000 or
more on jewelry for themselves and /or as gifts per year.

* Average $84,700

* Median $95,300

MOST HAUTE LIVING READERS AVAIL THEMSELVES WITH PREMIUM TRAVEL SERVICE
* Only 1% of the Haute Living readers who participated in the survey use coach class for air travel

* In contrast , 45% fly on privately owned jets and 22% use rented private jets

* Many others fly first class (35%) and/or business class (10%)
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20716 EDITORIAL CALENDAR

NEW YORK MIAMI LOS ANGELES SAN FRANCISCO
Dec-Jan Dec-Jan Jan-Feb Jan-Feb
Holiday Art Basel Edition HAUTE 100 HAUTE 100
November 12 November 12 December 8 December 8
November 18 November 18 December 15 December 15
November 30 Novemeber 30 December 29 December 29
Feb-Mar Feb-Mar Mar-Apr Mar-Apr
Philanthropy Cuvee & Cuisine Hollywood/Entertainment Green Issue
Jaunuary 12 Jaunuary 12 Febraury 12 Febraury 12
Jaunuary 18 Jaunuary 18 Febraury 18 Febraury 18
Jaunuary 30 Jaunuary 30 March 1 March 1
Apr-May Apr-May May-Jun May-Jun
HAUTE 100 HAUTE 100 Malibu Napa Wine Auction
March 12 March 12 April 10 April 10
March 18 March 18 April 16 April 16
March 30 March 30 April 30 April 30
Jun-Jul Jun-Jul Jul-Aug Jul-Aug
Hamptons Hamptons Las Vegas Las Vegas
May 12 May 12 June 12 June 12

May 18 May 18 June 18 June 18

May 30 May 30 June 30 June 30
Aug-Sep Aug-Sep Sept-Oct Sept-Oct

Fall Fashion Fall Fashion Fashion/Interior Design Fashion/Interior Design
July 18 July 18 August 21 August 21
July 28 July 28 August 28 August 28
August 13 August 13 September 11 September 11
Oct-Nov Oct-Nov Nov-Dec Nov-Dec
Power Issue Philanthropy Philanthropy Tech
September 12 September 12 October 16 October 16
September 18 September 18 October 23 October 23
September 30 Septmember 30 November 6 November 6



2016 MAGAZINE AD SPECS

IMPORTANT NOTES

Haute Living magazine only accepts InDesign, Photoshop, lllustrator, and PDF
files. Quark files are not accepted. lllustrator files should be saved as EPS files, with
all images embedded and all fonts converted to outline. InDesign files should be
packaged with all links and fonts included. All PSD, Tiff, JPG, and EPS files should

be flattened and saved at their highest resolutions.

All images used in ads should be CMYK and at a resolution of 300 dpi. Those in
RGB, Pantone or PMS color format are not accepted. A 3/16” safety area of no
live text from the trim and 1/2” from the spine isrecommended, as it prevents text
fromgetting trimmedor disappearing into the spine during the final cutting and
binding process.

PDF FILES

PDFs may be provided as PDF/X1A file format. When placing images in Haute
Living’s layout program, make sure documents are flattened before creating a PDF.
This applies to layered graphics such as Photoshop PSD files or layered lllustrator
files. transparency can also cause a problem. Flattening layouts will reveal any
problems that may arise later.

IN-HOUSE AD CREATION

All imagery and copy must be provided when requesting an in-house ad design.
Provided image files must be no less than 300 dpi at 100% of placement size.
All material files must be labeled and may be e-mailed to Haute Living’s Art
Department at artwork@hauteliving.com, or uploaded to its FTP site.

DELIVERY OF MATERIALS

PLEASE LABEL ALL MATERIALS SUBMITTED
WITH THE FOLLOWING:

* ADVERTISER NAME

* PUBLICATION LOCATION

* ISSUE DATE

MAIL

Haute Living Magazine

Production Department

2 NE 40th Street, Suite 403 Miami, FL 33137
EMAIL

If the ad is under 7MB it can be e-mailed to: artwork@hauteliving.com

PRODUCTION CONTACT

artwork@hauteliving.com / Angel Hernandez
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2016 RATE CARD

CITY

35,000 COPIES « ONE MARKET

OFFERS 1X 3X 6X
Full Page $6,900 $6,325 $5,750
Double Page Spread $11,500 $9,775 $8,625
Inside Front Cover Spread $18,400 $17,250 $16,100
Inside Back Cover $8,050 $7,475 $6,900
Back Cover $13,800 $11,500 N/A
REGIONAL

70,000 COPIES « TWO MARKETS: EAST ORWEST COAST
OFFERS 1X 3X 6X
Full Page $11,500 $10,925 $10,350
Double Page Spread $18,400 $17.825 $16,100
Inside Front Cover Spread $20,700 $18,400 $17,250
Inside Back Cover $13,800 $13,225 $12,075
Back Cover $19,550 $17.250 N/A
NATIONAL

140,000 COPIES » ALL FOUR MARKETS

OFFERS 1X 3X 6X
Full Page $23,100 $21,850 $20,700
Double Page Spread $36,800 $34,500 $32,200
Inside Front Cover Spread $41,400 $36,800 $34,500
Inside Back Cover $27,600 $25,300 $24,150
Back Cover $39,100 $34,500 N/A




